® BUILDING
@1 PRODUCT
Australia LEADERS

FORUM
AUG 2024

Building Product Leaders Forum 2024

A GS1 Love story for the ages

Bonnie Ryan - General Manager Industry Engagement
21 August 2024



GS1’'s role

GS1 is here to support the
development of globally
aligned data standards and
implementation guidance
based on industry need and
requirements.

Not for profit

Industry governed

Global footprint - 118 countries
Technology and industry agnostic
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“ ownce upown A thime...

...on April 3, 1973

QO/ The GS1 Barcode was born.
v He learnt how to automate Point of Sale
\“‘\\‘\ v" He made over 2M friends in industry.
¥V2V¥2015 v' He was placed on over 1 billion products.
v And was invited to all the retailer parties.

te became, as the BBC declared "owne of the 50 things that made the modern
economy.”



L.Meanwhtle...

...on January 1st, 1983 (almost exactly 10 years
later) the Internet was born.

She also had humble beginnings, but soon
shaped the way we do commerce globally!

For almost 30 Years they lived thelr Lives separately, even though they haot
heard of one another and had friends tn common.,
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The GS1 Digital Link-enabled 2D Barcode
was born.




GS1 Digital Link-enabled QR code is here...

AS ISO/IEC 15459
Global Trade Item
\Numer (GTIN)

A new dimension
IN barcodes



The Journey to GS1 Powered QR Codes has entered its
transition phase around the world

TODAY INTERIM PHASE END GAME

Nutrition Facts _
Sewg

Nutrition Facts _
S Skne 1 bar (40 gramy

1 bar (40 grarma) Serg
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When all retail point-of-sale systems will aim
to scan 2D Barcodes, worldwide.




Global brands that have adopted Digital Labelling overseas,
are already deploying in Australia

NUTRITIONAL LABELING REGULATORY DISCLOSURE CERTIFICATIONS
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Digital Product labels

Are you ready to connect like . Brand and product

never before? marketing

- Sustainability credentials

- Nutritional facts and recipes
« Recycling methods

- Batch details

- Ingredient origins and
allergens

«  Promotions
* Loyalty programs
« Recall notifications

All easily accessed from a single symbol that
will still go beep at the checkout!
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Powered by Technology for “Tomorrow and Beyond”

@
Australia

§ risoTTO RICC TN One Barcode.
WITH MUSHROO bs‘lL)JQ;YALL\NK Inflnlte POSSIbIIIty_

Scan on-pack QR Code
to access Dal Giardino authorised
brand information

®
1 The Global Language of Business © GS1 Australia 2024
Australia




Want to know more?

De-Mystifying GS1 2D Barcodes and how they differ from your

National GS1

Traceability
Adyvisory Group

supply chain traceability and trade

About NGTAG

The advisory group specifically
provides recommendations on the
need for supply chain traceability
standards and priorities in Australia.
https://www.gslau.org/st
andards/traceability/ngtag

everyday QR code

2D

Rock Star or
Roadie

and Trade

%"\

2D Summit

Free Face to Face event
Tuesday 29t October 2024
Waterview in Bicentennial
Park, Homebush, Sydney
Free Parking onsite

Registrations will open soon - to receive an invitation email

@
Australia

me at bonnie.ryan@gslau.org
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https://www.gs1au.org/standards/traceability/ngtag
https://www.gs1au.org/standards/traceability/ngtag
mailto:bonnie.ryan@gs1au.org

Update on the GS1 Global Product Registry

543,408,739 product records across over 30 product categories

20.4m building products (5% largest category)
6.3m electrical products

5.05m plumbing & heating Upload
22m food products O—
165m clothing products (/largest category)

GS1 Registry

Platform

e OB
4—
Brand owner Retailer
or end

hP[r[gc/I;.lct image URL user

Product category
10006837 - Jams/Marmalades/

Fruit Spreads (Shelf-stable)

9 P Target market
HKmlencs_ Finland, Norway,
etherlands . .
The Global Language of Business © GS1 Australia 2023 14
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General Manager - Industry
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GS1 Australia

M +614 19 150 266
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